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100% in screen 
for 5 seconds

…without any impact



NOT SEEN - NO IMPACT



0% CTR
…but with impact



IMPRESSION

VIEWABILITY

ACTION

There is a missing piece in how we 
measure advertising effectiveness



“Half the money I spend on advertising is 
wasted; the trouble is I don’t know which half”    

- John Wanamaker, father of modern advertising and pioneer in marketing   

“Marketers waste about one-fourth of their budgets”    
Source: eMarketer.com March 2018

Which advertisements produce the desired result? 
A question we have never had a clear answer too

YESTERDAY

TODAY



Fixation is the maintaining of the visual 
gaze on a single location. 

It is where our focus lands.
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ACTION

FIXATION



• More than 1 000 households 
equipped with eye trackers 

• GDPR compliant – anonymized and
aggregated

• Passive panel
• Record natural online browsing and 

fixation behavior 
• No dependencies on tags
• Measure across the full eco system

Receive eye tracking data from a passive panel



FIXATION DATA
Fixation = measure if the gaze has fixated on the ad
Fixation rate = fixation/viewability(according to IAB in screen standard)

Fixation time = total fixation time on ad during a session

Use fixation data to measure and evaluate:
1) Advertising effectiveness 
2) Share of Voice



Of all the ad impressions 
we detect, 
how many are seen?

Based on 960 369 impressions, January 2019

9,6%



AVERAGE FIXATION RATE
fixation / viewability

Based on 960 369 impressions, January 2019

29%

71% of all desktop ads that appear in screen are never seen. 
Time to start measuring what advertising is wasted!



Based on 960 369 impressions, January 2019
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Based on 960 369 impressions, January 2019
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We can tell you how you’re performing
compared to others in the same industry



Share Of Voice (fixation) measurements answer the following questions

Based on data from October 2018
Fixation rate = fixation/ viewability

Brand B has the highest 
Share of Voice and the most 
efficient digital media strategy
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Fixation - The missing piece in how we measure advertising effectiveness
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