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IMPRESSION

There is a missing piece in how we
measure advertising effectiveness
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Which advertisements produce the desired result?
A guestion we have never had a clear answer too

“Half the money | spend on advertising is

YESTERDAY : _
wasted; the trouble is | don’t know which half”
- John Wanamaker, father of modern advertising and pioneer in marketing
TODAY “Marketers waste about one-fourth of their budgets”

Source: eMarketer.com March 2018
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Fixation is the maintaining of the visual
gaze on a single location.
It is where our focus lands.



Receive eye tracking data from a passive panel
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FIXATION DATA

 Fixation = measure Lf the gaze has fixated on the ad |
- .FL)(_U(’CLOV\) yate = ﬁxatiow/ viewa lo'LLLtg (aaoo_roliv\,g to LAB L sereen standard)
 Fixation time = total fixation time on ad during a session

Use fixation data to measure and evaluate:
- 1) Aolvcrtusm@ effectiveness
'~ 2) Shave of Voice
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We can tell you how you re performlng
copared to others in the same mdustry
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Share Of Voice (fixation) measurements answer the following questions

Brand .
Ad impressions fixation rate

L Lhn- €

Brand Brand Brand C Brand D Brand E Brand B has the highest

Share of Voice and the most
efficient digital media strategy

Ad impressions B Viewable ads Bl Ad fixations

. p U | S e Based on data from October 2018 p r O

Fixation rate = fixation/ viewability
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Fixation - The missing piece in how we measure advertising effectiveness
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